International Journal of Dental Sciences

www.dentaljournal.in

E-ISSN: 2663-4708, P-ISSN: 2663-4694

Received: 25-12-2024; Accepted: 24-01-2025; Published: 08-02-2025
Volume 7, Issue 1, 2025, Page No. 35-37

Smiling through the screen: A critical review of mass media campaigns in oral health

Dr. Aayushi Kaushik!", Dr. Supurna Pandit?
! Department of Dental, Intern, Subharti Dental College and Hospital, Swami Vivekanand Subharti University, Meerut, Uttar
Pradesh, India
2 Assistant Professor, Department of Public Health Dentistry, Subharti Dental College and hospital, Swami Vivekanand
Subharti University, Meerut, Uttar Pradesh, India

Abstract

Mass media campaigns play a crucial role in promoting oral health by reaching large audiences through various platforms such
as television, radio, social media, and print. These campaigns aim to raise awareness about the importance of oral hygiene,
prevent common dental diseases, and encourage healthy behaviors, such as brushing twice a day, flossing, and visiting a
dentist regularly. Effective mass media campaigns often use compelling messages, educational content, and appealing visuals
to resonate with diverse populations, including children, adults, and seniors. The impact of such campaigns can be seen in
increased public knowledge, shifts in attitudes toward dental care, and improved community health outcomes. Additionally,
these campaigns can address specific issues, such as the dangers of tobacco use, the benefits of fluoride, or the importance of a
balanced diet for oral health. Collaboration between government health agencies, non-profits, and dental professionals is often
central to the success of these campaigns. By leveraging media's wide reach and engaging storytelling techniques, mass media
campaigns can make oral health a priority, leading to lasting positive effects on public health. Overall, they serve as an
essential tool in the fight against preventable dental diseases and in promoting a culture of oral health across society.
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Introduction campaigns can encourage people to seek professional
Oral health is a fundamental aspect of overall well-being, dental care for check-ups and treatment 01,

impacting an individual's ability to speak, eat, and socialize

effectively. Poor oral health can lead to a range of issues, Effective strategies for mass media campaigns 1

from dental caries and periodontal diseases to more serious The success of a mass media campaign for oral health
systemic conditions like cardiovascular disease and diabetes promotion hinges on several key factors, including:

(1. Despite its importance, oral health often receives less = Target Audience: Identifying the specific target
attention than other health concerns. Mass media campaigns audience is crucial for tailoring messages and selecting
play a crucial role in raising awareness, changing attitudes, appropriate media channels. Campaigns may focus on
and promoting positive oral health behaviors within

. L . children, adolescents, adults, or specific at-risk groups
communities. This article explores the effectiveness of mass [12]

media campaigns in improving oral health outcomes,
examining various strategies, challenges, and future

directions 2. = Message Content: Messages should be clear, concise,

and easy to understand. They should be culturally

The Power of Mass Media in Oral Health Promotion B € sensitive and resonate with the target audience. Using
» Raising Awareness: Campaigns can educate the public storytelling, testimonials, and emotional appeals can
about the link between oral health and overall health, enhance message impact (%1,
highlighting the consequences of neglecting oral
hygiene. They can also dispel common myths and = Media Channels: Selecting the right media channels is
misconceptions surrounding oral health 71, essential for reaching the target audience effectively.

Television and radio can reach large audiences, while
print media can provide more detailed information.
Digital platforms, including social media, offer
opportunities for interactive engagement and targeted
messaging 41,

= Changing Attitudes: Mass media can challenge
negative perceptions about dental care, such as fear or
anxiety, and promote a positive attitude towards oral
health maintenance I,

= Promoting Behavior Change: Campaigns can

encourage individuals to adopt healthy oral hygiene = Campaign Duration and Frequency: Sustained and
practices, such as regular tooth brushing, flossing, and repeated exposure to campaign messages is necessary
tongue cleaning. They can also promote healthy dietary for achieving lasting impact. Campaigns should be of
choices and discourage the consumption of sugary sufficient duration and frequency to reinforce key
drinks and snacks 1. messages and promote behavior change [*°1,

* Increasing Utilization of Dental Services: By = Evaluation: Regular monitoring and evaluation are
emphasizing the importance of regular dental visits, essential for assessing the effectiveness of campaigns
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and making necessary adjustments. Evaluation methods
may include surveys, focus groups, and analysis of
dental health data [61,

Examples of Successful Campaigns

Numerous successful mass media campaigns have
demonstrated the effectiveness of this approach in
promoting oral health. For example, the "Sugar Smart"
campaign in the United Kingdom effectively raised
awareness about the high sugar content in many common
foods and drinks, encouraging individuals to make healthier
choices. Similarly, campaigns promoting the benefits of
fluoride toothpaste and regular dental check-ups have
contributed to significant improvements in oral health
outcomes in many countries 7,

Despite their potential, mass media campaigns for oral

health promotion also face several challenges:

= Funding: Developing and implementing effective
campaigns can be expensive, requiring significant
financial resources.

= Reach and Accessibility: Reaching marginalized and
underserved populations can be challenging, especially
in areas with limited access to media channels.

= Message Credibility: Ensuring the credibility of
campaign messages is crucial for building trust and
influencing behavior change. Partnering with reputable
organizations and using evidence-based information
can enhance credibility.

= Sustainability: Maintaining the impact of campaigns
over time requires sustained efforts and ongoing
investment 281,

= Measuring Impact: Accurately measuring the impact
of campaigns on oral health outcomes can be complex
and require sophisticated evaluation methods.

Future directions

The future of mass media campaigns for oral health
promotion lies in leveraging the potential of digital media
and personalized messaging. Social media platforms offer
opportunities for targeted campaigns that can reach specific
demographics with tailored messages. Interactive tools and
mobile apps can engage individuals in their own oral health
management and  provide personalized feedback.
Furthermore, integrating oral health messages into other
health promotion campaigns can enhance their reach and
impact [29 201,

Conclusion

Mass media campaigns are a powerful tool for promoting
oral health and improving oral health outcomes at the
population level. By employing effective strategies,
addressing challenges, and embracing new technologies,
public health organizations and dental associations can
leverage the reach and influence of mass media to create a
healthier future for all. Continued research and evaluation
are essential for refining campaign strategies and
maximizing their impact on oral health behaviors and
outcomes.

36

www.dentaljournal.in

References

1. Fisher-Owens SA, Gansky SA, Jackson SL, Weintraub
JA, Soobitsky TL, Bramlett MD, et al. Early childhood
caries: a systematic review of risk factors.
Pediatrics,2007:119(3):595-e607.

2. Sheiham A, Watt RG. The common risk factor
approach: a rational basis for promoting oral health.
Community Dent Oral Epidemiol,2000:28(6):399-406.

3. Gift HC, Atchison KA. Possibilities for improving oral
health through public policy. J Public Health
Dent,1995:55(3):159-165.

4. Kidd EA, Fejerskov O. Essentials of Dental Caries. 3rd
ed. Oxford: Oxford University Press, 2016.

5. Petersen PE. Effectiveness of community-based oral
health promotion programmes. Community Dent Oral
Epidemiol,2001:29(1):1-9.

6. Kay EJ, Locker D. Is dental health education effective?
A systematic review of current evidence. Community
Dent Oral Epidemiol,1996:24(4):231-235.

7. White MA, Chen CS, Anderson RM, Levy SM.
Effectiveness of a mass media campaign to promote
oral health among adolescents. J Public Health
Dent,2001:61(3):148-153.

8. Finlayson DS, Kapellas K, Brennan DS, Bartlett HP,
Davey PM, Giumelli H, et al. Evaluating the
effectiveness of a national oral health promotion
campaign in Australia. Aust Dent J,2017:62(4):508-
516.

9. World Health Organization. Oral Health. Accessed

October 26, 2023.  https://www.who.int/news-

room/fact-sheets/detail/oral-health

Centers for Disease Control and Prevention. Oral

Health Promotion. Accessed October 26, 2023.

https://www.cdc.gov/oralhealth/strategies/index.html

Singh AV, Tangade P, Jain A, Saleem A, Josh J, Pandit

S. Psychological distress and its relation with

periodontitis among patients attending outpatient

department in Moradabad—A cross-sectional study.

International journal of scientific study,2020:8(7):97-

101.

Josh J, Tangade P, Thanveer K, Pandey R, Pandit S,

Singh  AV. Comparative Evaluation of the

Antimicrobial Efficacy of a Herbal Mouthwash and

Chlorhexidine Mouthwash on Oral Pathogens: An in

vitro Study. International Journal of Scientific

Study,2020:8(7):85-8

Singh AV, Tangade P, Saleem A, Josh J, Pandit S,

Kumar S. Disasters Surpassed Every Previous Years in

Cruelty-A Narrative Review. International Journal of

Scientific Study,2020:8(8):7-13.

Pandit S, Garg D. Benefits of dental insurance: A

comprehensive guide.

Pandit S, Tangade P, Josh J, Singh AV. Oral Health

Profile of Chronic Mentally Il Patients in Moradabad

City: A Cross-Sectional Study. International Journal of

Scientific Study,2021:8(10):74-8.

Josh J, Thanveer K, Pandit S, Divekar P, Pandey RK.

Oral Health-Related Quality of Life, Locus of Control,

Self-Reported Oral Health and Oral Health Status

among Nursing Students in Moradabad. Journal of

Pharmacy and Bioallied Sciences,2024:16(Suppl

3):52199-201.

Pandit S, Pradhan S. The role of informed consent in

dental practice: A comprehensive review. Santosh

10.

11.

12.

13.

14.

15.

16.

17.



International Journal of Dental Sciences

18.

19.

20.

University Journal of Health Sciences,2024:10(2):265-
8.

Supurna Pandit, Pradeep Tangade, Ankita Jain, Jeevan
Josh. waste management the the future necessity — a
review article TMU J Dent,2020:7(3):20-24

Pandit S, Garg D. Quit to heal: How smoking cessation
improves oral health outcomes" A review

Pandit S, Tangade P, Josh J, Pradhan S, Muchhal M,
Singh AV. To Evaluate the Relationship between
Overweight/Obesity Status, Sugar Consumption, and
Dental Caries among 12-15-year-old School Children
of Moradabad City. Journal of Indian Association of
Public Health Dentistry,2024:22(4):387-91.

37

www.dentaljournal.in



